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Rising to the Challenge
the final report for HDRA members Supermarket Watch

This report details results from the Supermarket Watch experimeriormed by
HDRA members and eordinated by HDRA.

M any thanks to all HDRA members who participated in this stitdypuld not havl
been possible without you. We are also grateful to Bruno Madec, whsathgart one
of the experiment and Emily Polack, Penny Holmes, Celenika idgpas Greg
Robinson, Jamie Blanchfield and Estelle Skinner who all helped wigheshdty. Alsc
to Andrew Mead (Warwick HRI) who assisted with the statib@relysis of the dala
set.

Background
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criticised for their practices and dealings witl ©r9anic vegetables in supermarkets.
suppliers and farmers. For example

importing vegetables when they are availabl Contents
in the UK and emphasising cosmetic Background pl
appearance and shelf life at the expense Al s [ P2
taste. Supermarkets argue that they on Results.Aﬁ(;l;g:Srtlmpants p§4
provide what consumers demand — reasonat Tomatoes BG
priced, consistent quality, cosmetically s p7
attractive vegetables all year. The organi Broccoli p8
vegetable food supply chain is no exception t Onions p9
these demands. Discussion plerl
Appendix Quotes pl2
Since 2001 HDRA has conducted researc - Data collection forms p1316

IFirth, C. Geen, N. Hitchings, R. (2005). The UK Organig&table Market Study 206®4, HDRA, Ryton Organic Gardens, Coventry.




Aims

Aims
To get a better understanding of why and where HDRA members buy organigbleget

To determine the origin and price of organic vegetables that are bought in UK
supermarkets throughout the year.

“Many thanks to all our members who participated in this valuable experiment. We have been
astounded by the amount of information you collected.”

Chris Firth, Senior business analyst at HDRA

Method

Introduction

There were two parts to the survey. Part one was -@fbmgiestionnaire about where and why the
paticipant brought organic vegetables. Part twas regular data collection at supermarkets on the
avaiability, price and country of origin of organic vegetables, from AjmriDecember 2004 (the
main UK vegetable growing seasonill data was returned to HDRA for collation and analysis.
Responses were anonymous and could not be traced to specific peodervéys were carried out
by HDRA members providing an-tkepth survey by committed organic consumers.

Part One
Members completed a questionnaire providing background information on themn asgjanic
consumer. This survey had 10 simple questions split into three parts:

A: general information about the participant and their household
Do they grow vegetables? Are they vegetarian? Numbers and age of people in their dousehol

B: precise guestions about their behaviour as organic consumers
Average weekly spend on vegetables, percentage of organic vegetailght, factors to
encourage purchasing of organic vegetables, where and how reguéadyganic vegetables bought,
organic vegetables that would be purchased if available.

C: Comments
Comments regarding the current UK organic vegetable market.

Part Two

Members visited a supermarket between April and December 2004 amdeedhe vegetables that
were available, their source country and price. Some did thisargun several supermarkets; others
completed it when they had time.

On the record sheet the member indicated whether the producvaviable or not. Of those vegetables
available they indicated if they were produced in the UK or imgdoriéhe item price was also recorded,
however if the product was reduced or part of a promotion an R waaftputhe price. The unit or
weight of the product (e.g. each, 600g) was detailed. Firradlgandition of the product was described
(e.g. fresh, old or tired looking).

Data Analysis

An enormous amount of data was generated hence a combination of, Abcedsand GenStat were
used to analyse the information through the application of pivot takiests and other calculations.
Data analysis focused on participants behaviour as organic consamdessurcing and price trends for
key crops on a monthly basis.




Results and analysis

The data HDRA members collected is analysed in this section.

Committed organic consumers

Details about the participants behaviour as
organic vegetable consumers 40% 37%

30%
This section of the report examines the trends 30% S
participants behaviour as ‘committed’ orgar
vegetable consumers. 20% -
164 participants completed and returned part 10% | 9%
of the experiment. l
Of those, 89 per cent stated that they did gl 0% - . . .
£1-5

their own vegetables. However many stated - £5-10  £10-15  £15-20
they grew only a few vegetables and bought Average weekly spend
rest. The vegetables grown were often ste
vegetables such as potatoes and brassicas.
Graph 1: Average weekly spend on

One quarter of the participants declared to be organic vegetables (2004)
vegetarians. This compares to 7.6 per cent of the

wider UK adult population who are vegetarians

(British Market Research Bureau, 2004).

The average household size of respondents was 2.05 persons/household.

Per cent of participants

Nearly 80 per cent of respondents were over 40 years old (one third were over @ddjears

Almost one third of respondents spent less than £5 on vegetables esschjust over one third
spent between £5 and £10 and one third spent more than £10 (Graph 1). &evhibaid not
grow vegetables, the weekly spend was higher with 50 per cerdispédetween £5 and £10, and
only 13 per cent spending less than £5.

Participants bought varying amounts of their vegetables as organicr d8npestated that 80 per
cent or more of the vegetables they bought were organic. Eigbéepereported they bought 100
per cent organic vegetables.

Barriers to purchasing more organic vegetables

As only eight per cent of participant brought 100 per cent of vielgstas organic, reasons were given
to indicate what would make them buy more organic vegetables. Contrary to sdrag gtice was not
the main factor (Box 1). However it could be assumed that the ssamegle has higher willingness to
pay than the general population as they are more likely to beridted’ organic consumers. The most
likely reasons for participants to buy only organic vegetables feera to be increased availability of
local or UK produce. This was reinforced by many comments sgimige concern about foadiles.
Other reasons mentioned by a few participants in-
EOIR O cluded the absence of pesticide/herbicide residues
The most likely reasons to make respondents | ¢ trade: greater range of vegetables out of sea-
purchase only organic vegetables (in order of prior|ty): . .

n and less packaging or less wasteful packaging
More local produce Conversely improved quality may not increase the
More UK produce amount of organic vegetables brought.
Lower prices

Greater range of products available
Available at more outlets
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Improved quality




Committed organic consumers

Packaging

The packaging of organic vegetables (as well as-anganic) was a key concern amongst
respondents. Many stated that they would prefer to see vegetalilebase rather than being
packaged, especially when sold in large quantities. This magldted to the majority having small
households (2.05 people per household on average). As many people considerfoogatocbe
more sustainable for the environment they would prefer to seedessyclable packaging. On the
other hand supermarkets often have to package organic vegetables ¢coeganic and conventional
products are not mixed up, and it can help with preventing vegetalyieg @ut. However some
retailers are introducing recyclable or compostable packaging.

Where participants brought organic vegetables

On average, respondents purchased two thirds of organic vegetables inaskgs;malthough
almost 30 per cent of respondents brought all their organic vegetablgseamarkets. Box schemes
were the second most important outlet for organic vegetables (Graph ¥et some
people commented that the amount of vegetables in a box was teo ftargheir household.
However, as people demand more locally grown vegetables, box schambe an excellent way to
provide it. Farmers’ markets were also popular as they accodatedight per cent of the
purchases. The category ‘others’ refers to outlets such ak domaers, weekly market stalls,
Women'’s Institute markets and Community Supported Agriculture.

Graph 2: Average per cent of organic vegetables brought in the various outlets (2004)
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The most regularly purchased vegetables were carrots, tomatoamepptonions and broccoli. Least
frequently purchased were spring greens, runner beans and squashcdlaagisourcing of these most
popular vegetables are examined in the following pages.

Availability of the staple UK vegetables appears to be gemesalisfactory. However one third of
respondents would like an increased range of organic vegetables tockedsin supermarkets, in

particular more asparagus, aubergine and peppers. Some of thesdigemous vegetables could have
high food miles associated with them and in recent years supetshéwkve consolidated their range of]
organic vegetables to just the best selling lines.

Comments from participants highlighted the main concerns in the organic vegesakét to be the level
of imports, packaging and price.




Supermarket Survey

Over 300 participants jointly made almost 24,000 individual recordings mousacrops, covering
every month between April and December 2004. They surveyed most regitne UK, eight
different supermarkets and 65 different crops, which were found to be from 42rditfetmtries.

Key countries for organic imports in 2004 were found to be Spain, Israghcd and the
Netherlands.

Potatoes, carrots, tomatodspccoli and onions were the most popular crops. A summary of the
five crops follows.

Potatoes

The 200304 DEFRA organic vegetable market study found that 60 per cent afopstwere
produced by UK growers, where as for conventional potatoes 82 per eemtUiK produced.
However potato storage tends to be more problematic organicallgahaantionally, so it could be
expected to find less organic produce available from February to May.

This survey enabled monthly assessment of the proportion of UK organatogsot in
supermarkets. Although not looking at total volumes it gave an inoiicatithe relative share of the
market in each month which helped to identify where there cauktbpe for increasing UK market
share.
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As graph 3 shows UK organic potatoes in supermarkets dominate fugosidto December, but from
April to July only about 20 per cent of organic potatoes recorddd reaath were from the UK. The
predominant source for imports was Israel and Egypt. This is asieRpected since the mairop is
harvested from August to October and stored until Decembeaanorady, and earlies are harvested in
June and July.

The annual average price of UK organic Graph 4: Average price per kilogram of Potatoes as
potatoes was found to be significantly lower found by Supermarket Watch 2004

than imports. This is largely due to

imported potatoes being earlies which he 15
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Tomatoes

In recent years the total organic market for tomatoes has shelight decrease as has the area of

UK grown tomatoes.

This is thought to be largely due to the ecosooficthe crop

becoming more marginal both in heated glasshouse crops and short seggann@dlproduction.
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tomatoes in May, June, July and September (Graph 6).

Graph 5: Sourcing of organic tomatoes during 2004 Supermarket Watch
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Participants were most likely to buy tomatoes on a weekly basier thal
seasonally, illustrating that tomatoes are used regularly throughowgahg y

Dec

Hence it is becoming very difficult for UK growers to competthumported crops, such as from
Spain. This survey found that UK tomatoes were most likely tddoied in supermarkets from
June to October, although they did not exceed 60 per cent of observatamspint during the
survey period. Out of the UK season imports were mainly fronn3pa also the Netherlands
and Israel. Graph 5 shows the percentage of observations of crops from the mainamgodsc

Using a ttest the price of imported tomatoes was found to be significdoder than UK

Graph 6: Average price per kilogram of tomatoes as found by Supermarket Watch 2004
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Carrots

The market for organic carrots has gone from strength tagstrén recent years with the total
market showing an increase of 30 per cent in ZWO&nd the UK market share increasing from 70
percent to 72 percent. Weeding is a key cost in organic carrot prodwithrexpensive hand
weeding is often necessary.

The UK carrot harvest generally begins in June or July butdoygtand sequential cropping across
the country it is theoretically possible to supply the mank#t organic carrots for twelve months of
the year. Yet, it is very difficult for UK stored carrotsdompete with imported carrots in the spring
months, as there is loss of skin finish so they tend to look old and tioed.availability of UK car-
rots in May and June was found to be supplemented with imports, predogpnfratelSpain (Graph
7). UK sources dominate the market during the winter months with @@yter cent of
observations finding UK carrots stocked. This is also when UK cawete found to be cheaper

than imports.

Graph 7: Sourcing of organic carrots during 2004 Supermarket Watch
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As Graph 8 shows the average price for both UK and imported crapsr@atively similar during the
summer months of 2004. Ast analysis showed that the price differences, between impordedK
crops, were only significant in April and July. The apparente@®e in the price of imports in
November and December was partially due to very few imported crops being observed.

Graph 8: Average price per kilogramme for organic carrots as found by Supermarket Watch (2004
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Broccoli

The market for organic broccoli has increased in recent yeardJ&
growers have managed to capture a larger share of the tat@dtma\s
Graph 9 shows UK organic hmomoli dominates from July to
October although the observations of UK broccoli in supermarkets
fluctuated from zero (April) to almost 80 per cent (August).hisT
reflects the lack of storage potential and seasonality of broosih
harvest beginning in July and continuing to the first frosts. However early
plantings often have low yields due to bird damage. Oean canbrece. HomA
rganic calaorese,

Graph 9: Sourcing of organic broccoli during 2004 Supermarket Watch

In 2004 there was a shortage

ol B UK of broccoli at the end of
2 B Spain August and into September
= ENetherlands due to crop losses from wet
3 Mitaly weather and flooding. The
O . .
< O Other effect of this can be seen in

Graph 9 where the
proportional observations of
UK crops decreased in
September but increased
again in October, which is
very unusual. The price of
UK crops also increased in September which could possibly be ati@fleof low availability.
Additionally in 2004 the first frosts were later in the season timmal enabling production to
continue into October. This said, there appears to be little redsothere were not more UK crops
observed in July and August.

Graph 10: Average price per kilogram of broccoli as found by Supermarket Watch 2004
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Participants reported that on average there would be most lixdbyyt organic broccoli seasonally
rather than as a weekly purchase.




Onions

In recent years the market for organic onions has increasadilgtbut UK growers have not
always been able to capture a proportional increase of the mas#ied®n increase in area used for
growing organic onions.

The UK onion crop is essentially sold as fresh or only stored felatively short time period hence
UK supply is only important in the market place from Septemb&etwwember. During this period
organic onions were not found on more than 40 per cent of observation occasions (Graph 11).

Graph 11: Sourcing of organic onions during 2004 Supermarket Watch
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For growers weed control in onions can be a severe problem aelagyin tackling weeds can affect
yields significantly. This often necessitates the use of haeding which is an expensive operation.
Some other countries have developed technical growing superiority caxad fgrmer ceoperation
which could enhance continuity of supply and quality. This can applyh&y otops besides onions.
Also, imports from drier climates may not need atrtificialinigyand have less losses due to diseas
Although, as Graph 12 suggests, at the retail level, imported onionsoageexpensive than UK onions
from August to December. However none of the differences were found to btcstifitisignificant.
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Graph 12: Average price per kilogram of onions as found by Supermarket Watch 2004
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Organic onion sets curing, HDRA

Participants were most likely to purchase onions on a weekly basis.




Discussion

Participants top three concerns were:

The lack of local or UK vegetables available in the
supermarkets and concern about food miles for
imported organic vegetables

The level of packaging of organic vegetables in
supermarkets

Confusion over pricing of organic vegetables

IMPORTS

Key countries for organic imports in 2004 were found to be Spain,l| Idfa@nce, and the
Netherlands. However some crops came from further away, sudnians from Chile and
Argentina. For most of the crops analysed, the UK was the domioantesduring the UK
cropping season.

Food miles and their impact on the environment were a key conegemafty participants especially

as they often brought organic vegetables for sustainabilitpmeasSome were astonished to find
how many organic vegetables were imported. A lot of people staaedhey would prefer to see

UK or local produce stocked, even if it meant they could only bugais@nally. Other people said
they would prefer to buy locally grown conventional vegetables.

The proportion of UK crops on supermarket shelves varied for eactbatdpoadly it was highest
during the UK cropping season, as could be expected. Yet there does tappeascope for
increasing UK supply to nearer 100 per cent during the UK seasamgreasing the share at each
end of the season. However supermarkets angauikers often need to spread risk by maintaining
several sources for a crop in case of crop failure. Onions appeafrei/é¢ particularly low UK
availability but it is a difficult crop to grow organically in the UK.

This demand for more local and UK vegetables combined with grdissatisfaction with supplying
supermarkets suggest there could be rapid expansion in direcosalganic produce. However this
must be combined with publicity to inform consumers of where passible to buy local organic
produce. Despite this, on average, respondents brought 65 per cent ofdghric vegetables from
supermarkets. Hence there are likely to be other issues, seomamnience, which mean participants
predominately purchase organic vegetables from supermarkets. ey kas shown sourcing to be a
more important issue than price, indicating that to increase punghdsi ‘committed’ organic
consumers, more UK produce should be available. Furthermore sonogpats reported their buying
habits altered once the survey made them aware of how many ovggeiables in supermarkets were
imported.

PACKAGING

The level of plastic packaging of organic vegetables in supketsawas commented on by many
participants. They would prefer for produce either to be sold loose wecyclable/biodegradable

materials. This may be related to many people buying ordaatt as it is more sustainable for the
environment. On the other hand retailers have to package organicbhlegetaprevent them getting
mixed up with conventional vegetables and packaging can help preesht groduce drying out

quickly. Some retailers have begun to introduce more sustainable types of pgctagexample made

from maize or sugar beet, or cardboard instead of plastic punnets.




Discussion

PRICE

The price of organic vegetables has been a big market issuesvienal years, especially in the
supermarket chain. Growers have stated the severe downward pmésssires, originating from
supermarket competition, have threatened their economic sustainalgityt has also been reported
that the retail price of organic vegetables was so high thaas acting as a barrier to consumen
purchasing.

The survey found that UK potatoes, carrots and broccoli, in some months of \2&@4,sold
significantly cheaper than imports. This challenges repans fr

growers that they have to compete with cheaper imports, and

highlights that there may be other reasons for continued imports,

such as spreading risk, continuity of supply and quality.

Members expressed confusion over the cost of organic

vegetables, suggesting there is scope for more education even

amongst ‘committed’ organic consumers. The majority of the

participants noticed that organic produce was, in general, more

expensive than conventional (however some highlighted

occasions where organic vegetables were substantially cheaperyoifie the price of organic
vegetables was too high and they were unclear why it was so Qitjers were prepared to pay more
for various reasons. Previous studies have found that growers genéaiye anore for organic
vegetables as it is more labour intensive than conventional agrigdialds have to be taken out of
production while they go through conversion or fertility building phases amy wrganic practices
take a bit longer and produce lower yields. The price paid aléede® environmental benefits
which result from using organic farming techniques.

AVAILABILITY

Availability of organic vegetables did not appear to be a big prolddthrough some participants would
like to be able to buy organic aubergine, asparagus and pepperseasise As the majority of

participants grew their own vegetables there was a desireabl®¢o buy things out of season i.e. wher
they couldn’t harvest from their own garden or allotment. It alas identified that some supermarkets
did not stock any organic vegetables whereas others had an extensive range.




Appendix - Some of the Quotes from

HDRA members

GENERAL
“I think it disgraceful how litle money governmeris prepared to put into developing & supportinggasmic products by
comparison with crazy things like GM & overproduocts of unnecessary crops.”

“One suggestion is to push for schools to actiypetymote organic food perhaps through helping schtmoestablish garden plots, practical
help in setting up gardens, provision of seedsdula on site help.”

“l find it disturbing that fresh vegetables whichosild form the major part of a healthy diet arehgghly priced in stark contrast to junk
food.”

PACKAGING
“I am worried by the amount of packaging involvedorganic vegetables a lot of which seems not toebgclable. It doesn't seem to fit
with the organic aims.”

“What's wrong with paper bags?”

“The biggest influence for me is the fact that aiigaveg in my supermarket are never available looBeey are always
pre-packed (in plastic). | rarely need to buy the gifprun offer. | cannot understand why organic vegrmot be sold loose. | resent the
wastage!”

IMPORTS
“People need to accept more seasonal producedlbamihy so much is imported).”

“Doing this survey has highlighted to me how muchsale in supermarkets is imported. The issuead foiles concerns me.”

“Too much of the organic produce that is availaiblehe shops is sourced from outside the UK, aofoit from outside the EU. The
amount of resources used up in the packaging/teahspncel out any benefit to the planet from irening method in my mind.

“A lot of organic produce seems to be importedtrsm the shopper forces a dilemma. Is it bett@atpfor organic produce from half way
across the world (and probably not fairy tradedjoosupport local growers whose produce isn't dggan

“It seems unreasonable for people to be complaiaggarly as April that ‘local’ produce is unavhi& And anyway | doubt whether pro-
duce from Spain has clocked up many more ‘food shilean much that is marked ‘UK’. | am happy to bugrm-climate produce from
3rd world countries if it is organic & fairly tradgbut | have doubts about the ‘organic’ &/or ‘féiade’ credentials of some of it).”

“There is far too much importedoften from a very long way away. How often do intpd vegetables have the same standards as hom
grown ones?”

“I hope supermarkets can be persuaded to sell fonoadly sourced produce & encourage people to @agsnal vegetables as it is not in
the interests of the global environment to transfresh food over long distances.”

“I feel it is important to support local growerswbuld prefer to support UK grown organic vegetapkven if they are only seasonal.”
“A huge effort is needed now to pressurise the supekets to buy locally & seasonally.”
“Horrified at proportion of vegetables coming fraroad. | didn't realize quite how much until Iretd recording it.”

“Before this survey | was not aware that so marpesmarket organic vegetables are grown abroadvdrritbought about it. This is now
an issue with me the pollution caused by transport, the energy ehBut how would | get my courgettes & tomatoethmwinter. | am
a vegetarian and | rely on some vegetables paatiguiomatoes.”

“Whilst it is nice to have a good variety to chodisem, | feel this has come at an environmentai@iie. a lot of this produce has travelled
vast distances (Spain, Italy, Egypt). It would eerto have more, fresher, locally grown produce.”

“Having now done the survey | am surprised at tiseadce many organic vegetables travel. | have éetelg changed my prioritiesonly
buy organic vegetables that have not travelledwaif round the globe.”

PRICE
“Consumers must be prepared to pay a fair pricedi@lity organic produce. Supermarkets take awgypaofit from the farmer & keep it
for themselves. So don't use them.”

“By visiting supermarkets during this period I"eahed how erratic supplies of organic veg/fruit &ertain items on the list were never
available at the outlets | visited. Others aretm ghelf in quantity & reduced in price severalgiio get them to sell, some times going
for ridiculously low prices: often certain orgarpooduce is not in the organic section but elsewh&rkas to be hunted down with dili-
gence. | have found organic produce of similargyior even cheapecompared with nowrganic.”

“I would like to encourage organic growing by egtill organic; but | do not want to encourage pgles by appearing
to accept them.”
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Appendix - data collection forms

Member’'s Experiment

Supermarket Watch
Study of the market for organic vegetables in tke U

Part One: About Yourself
(Circle or tick values where appropriate)

. Do you grow your own vegetables? Yes No

. Are you a vegetarian? Yes No

. How many people are there in your househ@#ase mark number in relevant age groups)

O2yrs | 35yrs | 611yrs | 1218 yrs | 1939 yrs | 4060 yrs | 60+ yrs

—

is your average weekly amount spent on vdgstab
£1-5 £510 £1015 £1520 | Other

. What percentage of the vegetables that you doga@cre organic?

0% | 10%| 20% | 30% | 40% | 50% | 60% | 70% | 80% | 90% | 100%

. If you purchase nearganic vegetables as well as organic what is likelst to make you purchase only
organic vegetable$®ease indicate the most likely with a 1, the medt likely with a 2 and so on. Please
also feel free to list any other things that wonftlience you to buy more organic vegetables abdktiem

of the table

Available at more outlets

Greater range of products available

More UK produce

More local produce

Lower prices

Improved quality




Appendix - data collection forms

7. Where do you purchase these organic vegetaljdesse circle % of organic vegetables bought at
each outlet and indicate any other outlets you use in the blank rows)

Supermarket 0% 10 20 30 40 | 50% | 60 70 80 90 100%

Box scheme 0% 10 20 30 40 | 50% | 60 70 80 90 100%

Farm shop 0% 10 20 30 40 | 50% | 60 70 80 90 | 100%

Farmers market | 0% 10 20 30 40 | 50% | 60 70 80 90 100%

Who'ef‘;ﬁgfo Organi ge, | 10 | 20 | 30 | 40 | 50%| 60 | 70 | 80 | 90 | 100%
Independent | g0, | 10 | 20 | 30 | 40 | 50% | 60 | 70 | 80 | 90 | 100%
Retailer

0% 10 20 30 40 | 50% | 60 70 80 90 100%

0% 10 20 30 40 | 50% | 60 70 80 90 | 100%

8. Which organic vegetables do you buy, and how often do you buy tRkerage fill in answers to
these questions in the corresponding columns on the table eadlovany vegetables that you
regularly buy and that we have omitted from the list.

How often?
(Weekly W
Monthly- M

SeasonalS)

Do you buy?
Vegetable (please tick if you
do)

Beetroot
Broccoli
Cabbage
Carrots
Cauliflower
Celery
Courgettes
Cucumber
Green Beans
Herbs
Leeks
Lettuce
Onions
Parsnips
Peas
Peppers
Potatoes
Swedes
Sweetcorn




Appendix - data collection forms

9. Are there any organic vegetables that you don't currently buy but would lbkeytid they were
availablePlease indicate these on the list below.

Would you like to How often?

buy? (Weekly W
Vegetable (please tick if you|  Monthly M
would) SeasonalS)

10. Do you have any other comments regarding the current UK organic vegetatidet?

Many thanks for taking part. Please return the form to:
Members’ Experiment Coordinator,
HDRA, Ryton Organic Gardens,
Ryton-on-Dunsmore, Coventry, CV8 3LG.




Appendix - data collection forms

Member’'s Experiment

Supermarket Watch
Study of the market for organic vegetables in the UK

Part Two: Regular Price Collection (April to December)
(Please copy the form as many times as you need it. There iadopurchase the items that you
collect information on. Please collect information on organic vegetables lbngyoptional to put the
actual country of origin*, if product is reduced please put R after priqiease indicate the weight or

unit for sale e.g. each, per kg, per 600g pack

Date: Time: AM /PM [/ Late

Town or County:

Name of Supermarket:

Vegetable | In Stock?| Where is it from?
(please ticl(UK or imported?]
if in stock) ’

Price

()’

Price or Uni
(e.g. eacho
600gy

Did you purchaseiCondition or comme
Y/N

Nt

Beetroot

Broccoli

Cabbage

Carrots

Cauliflower

Celery

Courgettes

Cucumber

Green Bean

Herbs

Leeks

Lettuce

Onions

Parsnips

Peas

Peppers

Potatoes

Swedes

Sweetcorn

Tomatoes
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